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ABSTRACT

Validity and reliability in qualitative research are often troublesome concepts even for more experienced researchers.  However, the quality of one’s research is directly tied to the rigor with which one has conducted a study and insured for validity and reliability.  Internal validity or credibility has to do with how congruent one’s findings are with reality.  Reliability or consistency has to do with whether one’s findings are consistent with the data collected.  Finally, external validity or transferability speaks to how the findings of one’s study can be applied to other situations.  This presentation will first review how to think about these concepts in qualitative research.  Second, strategies researchers can employ to promote quality and thus trustworthiness in qualitative research will be reviewed using examples from actual research studies.  Strategies to be reviewed include peer review, member checking, triangulation, research reflexivity, audit trail, and maximum variation.
